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LIFE CYCLE OF of consumers choose products
PAPER BAGS . based on sustainable packaging.

GOOD FOR EARTH . Source: PR Newswire

BUSINESS. : YOUNGER DINERS
: PREFER PAPER

Millennials and Gen Z choose

restaurants with sustainable
B U I LT FO R FOO D. % packaging - like paper.
D ES I G N E D : Source: NRN, 2025
Fo R G oo D of consumers have :
® a more positive

image of a company
that supports
environmental issues.

From forest to foodservice, Fischer
paper bags live a full-circle life — strong,
sustainable and ready to serve.

Source: Forbes

Let's Make It Matter

We're here to help you deliver the kind of packaging p— GOODNESS
your customers AND the planet can feel good about. r IS H E R WITHIN

PAPER PRODUCTS
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https://fischerpaperproducts.com/handle-carryout-bags/?utm_source=fischer&utm_medium=infographic&utm_campaign=handlebags&utm_content=sustainability

